The Outdoor Advertising Experts

Who We Are
Billboard Connection is an advertising agency that specializes in out-of-home media. We help advertisers
and advertising agencies of all sizes tap into the huge benefits of out-of-home advertising. Our specialty is
simplifying single market and multimarket out-of-home media buys. With more than 40 agencies in North
America, we can provide real market intelligence from inside most major markets not from thousands of
miles away. We are your single source for local, regional and national out-of-home campaigns and event
marketing.

What We Do
Billboard Connection provides you with expert analysis on all outdoor advertising formats. We work with
many different vendors in each market to offer you the best possible solutions to reach your marketing
goals and stay within your budget. We offer expert advice on which outdoor advertising formats are best
suited for your specific needs so you can make an educated and informed decision. And as a full service
agency, we provide concept to completion support including design, production, installation and proof of
performance.

Product Choices
Billboard Connection offers hundreds of out-of-home advertising products such as: billboards, taxi tops,
buses, bus shelters & benches, mall & airport displays, on screen movie theaters, sports stadiums, shopping
carts, mobile billboards and many more. This allows you to target different segments of the market and
speak to consumers at different times and in different ways.

Advantages Of Outdoor/Out-Of-Home Advertising

Today’s on-the-go consumers have become increasingly difficult to reach with traditional forms of
advertising; therefore, savvy businesses are turning to out-of-home advertising. Here are just a few of the
many reasons why:
•
•
•
•
•
•
•
•

Cost effective- lowest cost-per-thousand impressions
Creates and maintains a highly visible company image
Provides maximum exposure
Works for you 24/7
Quickly builds brand awareness
Is easy to plan and implement for immediate impact
Reaches consumers where they shop, live and work
Reaches consumers while they’re actively engaged in the buying decision process

Which Out-Of-Home Advertising Format Is Right For Your Business?
Let our experts help you decide. Contact one of our agencies today for a no cost, no obligation
consultation.

Out-Of-Home Media Buying for Advertising Agencies

Billboard Connection is an out-of-home media buying service that caters to advertisers and
advertising agencies. With more than 40 offices across the US, we have the unique ability to provide
advertising agencies with local market knowledge on a national scale. This saves the agency from
the additional expense of sending someone into the market, paying a third party auditing company
for unit inspection/proof of delivery or having to rely on maps and photographs to make their
buying decision. Our agencies live, work and play in their respective markets and understand the
life styles, commuting patterns, demographic boundaries and the local trends.
Services we provide for agencies of all sizes include:
•
Unbiased recommendations
•
Market Research
•
Media Planning & Buying
•
Market rides & location analysis
•
Rate negotiation
•
Creative
•
Production
•
Uniform proposals
•
Campaign execution management
•
Completion and proof of performance reporting
•
Billing and invoice consolidation

We work on a project-by-project or ongoing basis as a seamless part of an agencies account services/
media team. Whether you need us to oversee the entire process from concept to completion or
handle just a portion of the initiative, our agencies will help ensure quality and timely execution of
the client’s campaign.

Products and Placements
There are more than 100 outdoor advertising products for you to select from based on your budget and
needs. We’ll review your objectives and determine the best outdoor solution, whether it is a billboard on
a major highway or an ad in the local theater. Our main goal is to maximize your advertising budget by
offering the best possible solutions to reach your targeted audience.

Aerial
Airports
Billboards
Bus Benches
Bus Shelters
College Campuses
Convenience Stores
Digital Screens
Events
Gas Station/Pumps
Golf Course
Hair & Nail Salons
Health Clubs
Inflatable Billboards
Malls
Mobile Billboards
Movie Theaters
Parking Garages
Pet Boutiques
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Sports Stadiums

Cost Comparisons of Media Formats
Outdoor Advertising gets you more
exposure for your money!
Companies have found they can get a much higher exposure rate for their
advertising dollars with outdoor advertising than with traditional advertising
methods. Below are the cost comparisons for the different types of advertising.
As you can see, outdoor advertising is the least expensive of all.
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National Studies
Your customers spend more time in their cars than ever go where your customers are with your message!
In an Arbitron national in-car study, participants were asked:
“How much time do you spend either driving or riding as a passenger in any
vehicle, on a typical weekday/weekend?”
Total time spent traveling in a vehicle per week:
18 hours and 31 minutes
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Base: United States residents aged 18 or older who have traveled in any vehicle in the past month

Age 18-34*

Age 25-54*

Hours traveled on a typical weekday

3 hours

3 hours, 11 min

Hours traveled on a typical weekend

2 hours, 34 min

2 hours, 8 min

Total time spent traveling in a vehicle per week

20 hours, 12 min

20 hours, 10min

*30% of total respondents are 18 to 34 years old; 57% are 25 to 54.

Arbiton National In-Car Study: 2009 Edition

National Studies
Billboards Engage Customers!
In an Arbitron national in-car study, participants were asked the following questions:
“On a roadside billboard have you ever... (answer “yes” if true)

...seen something funny that you
talked about with others?”
...learned about an event you were
interested in?”
...learned about a store that you
later visited?”
...learned about a restaurant that
you later visited?”
...noted a phone number?”

...noted a web site address?”
...learned about or been reminded
to listen to a radio station?”
...learned about or been reminded
to watch a television program?”

Base: United States residents aged 18 or older who notice the advertising message on roadside billboards
each time, most of the time or sometimes.

Roadside billboard viewers engage with a range of billboard advertising messages. More
than half of viewers aged 18 or older have learned about an event they were interested
in attending (58%), learned about a restaurant they later visited (58%) or talked about
something funny they saw (56%) on a roadside billboard. More than one-third of viewers
have been reminded to tune into a TV program (33%) or a radio station (44%); and more
than one-quarter of viewers have noted a phone number (26%) or Web site address
(28%) written on an outdoor billboard.

Arbiton National In-Car Study: 2009 Edition

National Studies
Billboard Advertising’s Affect on Shopping Behavior
Billboard Advertising Is One of the Last Messages a
Consumer Receives Before Making a Buying Decision
In an Arbitron national in-car, study participants were asked the following questions based on
a typical week; using a scale of FREQUENTLY, SOMETIMES or ALMOST NEVER.
How often do you go shopping...
...before you go to work?
...on your way home from work?

How often do you think about and
make shopping decisions while you
are in your car?

Now think about the shopping you do your way home from work. In general, when do you usually
make the decision to stop at a store on your way home from work...
... earlier in the day?
... while on your way home?

Base: United States residents aged 18 or older who notice the advertising message on roadside billboards
each time, most of the time or sometimes.

Billboard viewers make shopping decisions while in the car. Nearly three-quarters
(72%) of billboard viewers frequently or sometimes shop on their way home from work.
More than two-thirds (68%) of billboard viewers frequently or sometimes make their
shopping decisions while in the car and more than one-third (38%) make the decision to
stop at the store while on their way home.
Arbiton National In-Car Study: 2009 Edition

